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Listen to Chief DD, the Philosopher of 

Hip Hop, on the Music Lane on the 
Black Information Highway.com 

 
“Welcome, Travelers!” 

 
Also, detour to Broadjam.com for more Chief DD 

 
To punish Coke for  
its punishment of  
Black-Owned and  
Small Businesses   
 in Atlanta, we say: 

 
No Coke! 
 No Woke! 

 
 Drink Pepsi!   

 
-The Mid-South Tribune- 

Email entertainment news and photos to MSTentertainment@prodigy.net

Help Wanted: Tennessee’s Dept. of Tourist Development 
seeks employees for thriving leisure and hospitality industry 

  
Email sports news and 

photos to 
MSTsports@prodigy.net

NASHVILLE – June 17, 2021 – 
Tennessee’s Department of Tour-
ist Development (TDTD) and 
HospitalityTN are joining forces 
to attract workers to the state’s 
thriving leisure and hospitality 
industry. The new “Come Work, 
Come Play” campaign launched 
today and urges prospective em-
ployees to consider hospitality 
jobs for their flexible hours, ca-
reer advancement opportunities 
and strong sense of community. 
The state’s No. 2 industry is ex-
periencing a travel resurgence as 
hotels, restaurants and attractions 
experience their highest growth 
rates since the pandemic. Inter-
ested job seekers can visit Hospi-
talityJobsTN.com and search 
open hospitality positions in Ten-
nessee listed by category. 
Tens of thousands of Tennes-
seans lost their jobs during the 
pandemic and the leisure and 
hospitality industry was hit the 
hardest, accounting for 72.3% of 
net jobs lost in the state over 
2019 according to the Tennessee 
Department of Labor & Work-
force Development. Tennessee’s 
Leisure and hospitality industry 
did add 9,100 jobs in April 2021. 
Prior to the pandemic, leisure and 

TN Dept. of Tourist Development offers complimentary youth 
tickets to WGC- FedEx St. Jude Invitational ...from sports page 1  
like the Tennessee Department of 
Tourist Development, the WGC-
FedEx St. Jude Invitational is 
able to allow families the chance 
to reestablish those traditions and 
spend a day at TPC Southwind 
the whole family can appreciate 
and enjoy.” 
 
  The 2021 event marks Mem-
phis’ third year hosting a World 
Golf Championships event and 
courtesy of the Tennessee De-
partment of Tourist Development 
children ages 15 and under are 
admitted free with a ticketed 
adult (applies to grounds access 
only). Daily grounds tickets start 
at just $30 along with access to 

all public fan areas, which fea-
ture a variety of best-in-class 
amenities and experiences. 
Whether you are a hard-core golf 
fan, a sports fan, or just looking 
to get outside for a day with the 
kids, the WGC-FedEx St. Jude 
Invitational has something for 
everyone. 
 
  “It’s an honor for Tennessee and 
the vibrant city of Memphis to be 
home to this global event, and 
we’re excited to partner with the 
WGC-FedEx St. Jude Invita-
tional and deliver an unforgetta-
ble experience to our youth,” said 
Commissioner Mark Ezell, Ten-
nessee Department of Tourist 

Development. “We know once 
they come, they’ll want to come 
back year after year bringing new 
fans to both the sport and to our 
great state.” 
  With 18 holes and 240 acres of 
property at TPC Southwind, there 
is endless space for children and 
families to explore, play and 
enjoy some fresh air and time 
away from the screen. Families 
can stop by The Pit, which fea-
tures barbecue staples from Cen-
tral BBQ, The Commissary, 

HOG WILD and The Rendez-
vous, or relax, refresh, and enjoy 
an idyllic backyard setting at the 
TruGreen Backyard featuring fun 
for the whole family. 
  Fans are encouraged to follow 
the WGC-FedEx St. Jude Invita-
tional on Facebook, Twitter, or 
Instagram for the latest tourna-
ment news and updates. Spec-
tators can review the PGA 
TOUR’s Health and Safety plan 
for ticketed spectators by visiting 
PGATOUR.com/knowbefore-

yougo. 
 
 The City of Memphis has held a 
PGA TOUR event every year 
since 1958, and 2021 will mark 
Memphis’ third year hosting a 
World Golf Championships 
event. The WGC event annually 
brings the best players in the 
world to Memphis for one of the 
strongest fields of the year. The 
2021 tournament will be played 
August 2-8.  

Cordae partners with  
Disney & ESPN to give 
HBCU scholarships  
from sports page 1

fund the scholarships.  Said Cor-
dae, "So many people need the 
money more than I do.  I feel as 
though when you're in such a 
blessed position, it's important to 
pay that forward to be a blessing 
to others.  It's especially impor-
tant to me to invest in our youth 
and the future.  Young people are 
the future of our society and the 
world, so we must do all we can 
to ensure they are properly posi-
tioned to succeed.  If I can spark 
the brain of a few future world 
leaders and geniuses, I'll die a 
happy man."  
 
 When The Undefeated and Dis-
ney Dreamers Academy learned 
of Cordae's intention of donating 
his recording fees to fund schol-

arships for HBCU students, they 
matched his donation.  Disney 
Dreamers Academy and The Un-
defeated share Cordae's passion 
to impact young people in realiz-
ing their dreams and providing 
underrepresented youth with a 
higher education.  
 Cordae will appear as a special 
guest on Friday's episode of 
Stephen A's World on ESPN+, 
which will feature a performance 
of "What's Life" in celebration of 
Juneteenth. Cordae will also be 
performing "What's Life" and 
presenting an award at ESPN's 
Sports Humanitarian Awards. 
  
  Established by Walt Disney 
World in 2008, Disney Dreamers 
Academy's mission is to inspire 
young Black leaders to dream 
beyond imagination by providing 
life-long access to personalized 
support for the Disney Dreamer, 
their caregivers and community 
through insightful content and 
uplifting experts, mentors and 
sponsors.  Each year, 100 high 
school students are awarded an 
all-expense paid trip to Walt Dis-
ney World Resort in Florida to 
experience the  immersive and 
transformational program. For 
more information, visit www.dis-
neydreamersacademy.com 
 

hospitality had the highest year-
over-year growth for any indus-
try, with 349,000 total employees 
among arts, entertainment, rec-
reation, accommodation and 
food services. Today, the indus-
try employs roughly 302,200 
Tennesseans (U.S. Bureau of 
Labor Statistics). 

“There is truly no better place to 
live, work and play than right 
here in Tennessee,” said Com-
missioner Mark Ezell, Tennessee 
Department of Tourist Devel-
opment. “We’re eager to partner 
with HospitalityTN and do our 
part in getting Tennesseans back 
to work and positioning our state 

for success as travel returns.” 
Rob Mortensen, President and 
CEO of HospitalityTN added 
“Tennessee is an amazing place 
to work and play! Our most valu-
able resource is our people.  No 
matter what you do, where you 
go, or where you work, you will 
find that we all stand together for 
a better Tennessee. This admin-
istration has stepped up in so 
many ways during the last year, 
and this is yet another example of 
our Governor and his team going 
above and beyond the call for ac-
tion.  We are excited and proud to 
work with the Department of 
Tourist Development to help get 
folks back to work and back to 
living their best Tennessee life!  
Thank you Commissioner Ezell 
and team for making a difference 
and changing lives!” 
Created by marketing agency 
VMLY&R, the digital campaign 
marks the first joint workforce 
development effort for TDTD 
and HospitalityTN and aims to 
engage prospective employees at 
all levels, from college-minded 
students seeking part-time jobs to 
retirees looking to supplement 
their income. Videos and digital 
ads showcase Tennessee’s great-

est assets such as working among 
the great outdoors, in world-re-
nowned concert venues or with 
award-winning chefs. Digital ads 
will run in major markets across 
Tennessee and in out-of-state 
markets that show a high propen-
sity for relocation including Aus-
tin, Dallas, Las Vegas, Chicago, 
San Francisco, Miami, Charlotte, 
Atlanta, Orlando, New Orleans, 
Milwaukee and Washington D.C. 
As travel resurges, recruiting 
workers back to the industry is 
critical. Tennessee is outpacing 
the recovery nationwide, accord-
ing to weekly hotel reports by 
STR. May 2021 saw the highest 
occupancy statewide since No-
vember 2019. Tennessee remains 
a top destination for travelers. 
According to Arrivalist, trips to 
Tennessee were 9.6% higher in 
April 2021 compared to April 
2019. 
Nearly four in 10 (38%) Ameri-
cans start their career in a travel-
related job, according to U.S. 
Travel. Furthermore, travel is the 
No. 1 industry for Americans re-
entering the workforce due to its 
flexible hours, entry level oppor-
tunities, acceptance of all back-
grounds, diversity of available 

work and sheer size. 
Business owners can take advan-
tage of the campaign through 
August by posting open jobs at 
www.Jobs4TN.gov. 
Follow and join the conversation 
on Facebook, Twitter and Linke-
dIn. 
Tennessee is the home of the 
blues, bluegrass, country, gospel, 
soul, rockabilly and rock ‘n’ roll-
delivering an unparalleled ex-
perience of beauty, history and 
family adventure, infused with 
music that creates a vacation that 
is “The Soundtrack of America. 
Made in Tennessee.” In 2019, 
Tennessee’s tourism industry 
generated $23.27 billion in eco-
nomic impact, more than $1.92 
billion in state and local tax reve-
nue and 195,000 tourism-related 
jobs. Explore more at tnvaca-
tion.com and join other Tennes-
see travelers by following 
“tnvacation” on Facebook, 
Twitter, Pinterest, Instagram and 
YouTube or “Tennessee” on 
Snapchat. 

 When The Undefeated and 
Disney Dreamers Academy 
learned of Cordae's intention 
of donating his recording fees 
to fund scholarships for 
HBCU students, they matched 
his donation.  Disney 
Dreamers Academy and The 
Undefeated share Cordae's 
passion to impact young 
people in realizing their 
dreams and providing under-
represented youth with a 
higher education.  


